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Publicis Groupe S.A. has made available to its employees a portal, which consolidates certain information, including news articles and
interviews, relating to the combination of Publicis Groupe S.A. and Omnicom Group Inc. Maurice Lévy, the Chief Executive Officer and
Chairman of Publicis Groupe S.A., sent an email to employees announcing the launch of such portal. Included below is that email, as well as
certain materials accessible to employees through the portal.
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Bonjour,

On July 28, we announced the Publicis Groupe and Omnicom merger agreement. This is clearly a
major event for us, for Omnicom and for our industry.

It was hailed as such by the international press, major advertisers and even acknowledged as such
by our competitors. Because our Groupe will evolve following the merger, by definition, it affects
you. We have therefore decided to create a website dedicated to keeping you regularly updated on
news.

Our objective is to create a space reserved for you and your colleagues, so that is why we are
providing access to it using the password: «[                    ]».

[                    ]

Becoming the world leader doesn�t mean we should forget our roots.

On this dedicated site, you�ll find all the information and documents you need to understand the
purpose behind this merger, its rationale and the benefits that our stakeholders can expect to see. In
the �agenda� section, you can follow the key steps to be achieved before the transaction is completed.

We are required by law to be transparent to the same degree to all and so we want to provide you
with the same information. We are also bringing together public information that is not always
easily accessible, such as articles and commentaries.

You can also use the website to post any questions you wish to ask to stay fully updated on events.
We will try to answer these as quickly and as fully as possible, recognizing that certain legal
restrictions remain in place.

This is about your future, and the future of the Groupe: so I encourage you to take an interest
through this site.

Merci for your commitment,
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FORWARD-LOOKING STATEMENTS

This communication contains forward-looking statements (including within the meaning of the Private Securities Litigation Reform Act of
1995) concerning Omnicom, Publicis, Publicis Omnicom Group, the proposed transactions and other matters. These statements may discuss
goals, intentions and expectations as to future plans, trends, events, results of operations or financial condition, or otherwise, based on current
beliefs of the management of Omnicom and Publicis as well as assumptions made by, and information currently available to, such management.
Forward-looking statements may be accompanied by words such as �aim,� �anticipate,� �believe,� �plan,� �could,� �would,� �should,� �estimate,� �expect,�
�forecast,� �future,� �guidance,� �intend,� �may,� �will,� �possible,� �potential,� �predict,� �project� or similar words, phrases or expressions. These forward-looking
statements are subject to various risks and uncertainties, many of which are outside the parties� control. Therefore, you should not place undue
reliance on such statements. Factors that could cause actual results to differ materially from those in the forward-looking statements include
failure to obtain applicable regulatory or shareholder approvals in a timely manner or otherwise; failure to satisfy other closing conditions to the
proposed transactions; risks that the new businesses will not be integrated successfully or that the combined companies will not realize estimated
cost savings, value of certain tax assets, synergies and growth or that such benefits may take longer to realize than expected; failure to realize
anticipated benefits of the combined operations; risks relating to unanticipated costs of integration; losses on media purchases and production
costs incurred on behalf of clients; reductions in client spending, a slowdown in client payments and changes in client communication
requirements; failure to manage potential conflicts of interest between or among clients; unanticipated changes relating to competitive factors in
the advertising and marketing industries; ability to hire and retain key personnel; ability to successfully integrate the companies� businesses; the
potential impact of announcement or consummation of the proposed transactions on relationships with third parties, including clients, employees
and competitors; ability to attract new clients and retain existing clients in the manner anticipated; reliance on and integration of information
technology systems; changes in legislation or governmental regulations affecting the companies; international, national or local economic, social
or political conditions that could adversely affect the companies or their clients; conditions in the credit markets; risks associated with
assumptions the parties make in connection with the parties� critical accounting estimates and legal proceedings; and the parties� international
operations, which are subject to the risks of currency fluctuations and foreign exchange controls. The foregoing list of factors is not exhaustive.
You should carefully consider the foregoing factors and the other risks and uncertainties that affect the parties� businesses, including those
described in Omnicom�s Annual Report on Form 10-K, Quarterly Reports on Form 10-Q, Current Reports on Form 8-K and other documents
filed from time to time with the Securities and Exchange Commission (the �SEC�) and those described in Publicis�s annual reports, registration
documents and other documents filed from time to time with the French financial market regulator (Autorité des Marchés Financiers or �AMF�).
Except as required under applicable law, the parties do not assume any obligation to update these forward-looking statements.

NO OFFER OR SOLICITATION

This communication is not intended to and does not constitute an offer to sell or the solicitation of an offer to subscribe for or buy or an
invitation to purchase or subscribe for any securities or the solicitation of any vote in any jurisdiction pursuant to the proposed transactions or
otherwise, nor shall there be any sale, issuance or transfer of securities in any jurisdiction in contravention of applicable law. No offer of
securities shall be made except by means of a prospectus meeting the requirements of Section 10 of the Securities Act of 1933, as amended, and
applicable European regulations. Subject to certain exceptions to be approved by the relevant regulators or certain facts to be ascertained, the
public offer will not be made directly or indirectly, in or into any jurisdiction where to do so would constitute a violation of the laws of such
jurisdiction, or by use of the mails or by any means or instrumentality (including without limitation, facsimile transmission, telephone and the
internet) of interstate or foreign commerce, or any facility of a national securities exchange, of any such jurisdiction.
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IMPORTANT ADDITIONAL INFORMATION WILL BE FILED WITH THE SEC

Publicis Omnicom Group will file with the SEC a registration statement on Form S-4, which will include the proxy statement of Omnicom that
also constitutes a prospectus of Publicis Omnicom Group (the �proxy statement/prospectus�). INVESTORS AND SHAREHOLDERS ARE
URGED TO READ THE JOINT PROXY STATEMENT/PROSPECTUS, AND OTHER RELEVANT DOCUMENTS TO BE FILED
WITH THE SEC, IN THEIR ENTIRETY CAREFULLY WHEN THEY BECOME AVAILABLE BECAUSE THEY WILL CONTAIN
IMPORTANT INFORMATION ABOUT OMNICOM, PUBLICIS, PUBLICIS OMNICOM GROUP, THE PROPOSED
TRANSACTIONS AND RELATED MATTERS. Investors and shareholders will be able to obtain free copies of the proxy
statement/prospectus and other documents filed with the SEC by the parties through the website maintained by the SEC at www.sec.gov. In
addition, investors and shareholders will be able to obtain free copies of the proxy statement/prospectus and other documents filed with the SEC
by the parties by contacting Corporate Secretary, Omnicom Group Inc., 437 Madison Avenue, New York, NY 10022, (212) 415-3600 (for
documents filed with the SEC by Omnicom) or Investor Relations, 133 avenue des Champs Elysées, 75008 Paris, France, +33 (0) 1 44 43 65 00
(for documents filed with the SEC by Publicis or Publicis Omnicom Group).

IMPORTANT ADDITIONAL INFORMATION WILL BE MADE AVAILABLE IN AN AFM APPROVED PROSPECTUS

Publicis Omnicom Group will make publicly available a prospectus, approved by the Dutch financial markets regulator (Stichting Autoriteit
Financiële Markten or �AFM�), with respect to the issuance of new shares as a result of the proposed transactions and their admission to trading on
a regulated market in the European Union (including any supplement thereto, the �Admission Prospectus�). The Admission Prospectus will be
passported by the AFM to the AMF with a view to the admission of Publicis Omnicom Group shares to listing on Euronext Paris. INVESTORS
AND SHAREHOLDERS ARE URGED TO READ THE ADMISSION PROSPECTUS, AND OTHER RELEVANT DOCUMENTS, IN
THEIR ENTIRETY CAREFULLY WHEN THEY BECOME AVAILABLE BECAUSE THEY WILL CONTAIN IMPORTANT
INFORMATION ABOUT PUBLICIS, OMNICOM, PUBLICIS OMNICOM GROUP, THE PROPOSED TRANSACTIONS AND
RELATED MATTERS. Investors and shareholders will be able to obtain free copies of the Admission Prospectus from Publicis Omnicom
Group on Publicis�s website at www.publicisgroupe.com or by contacting Investor Relations, 133 avenue des Champs Elysées, 75008 Paris,
France, +33 (0) 1 44 43 65 00.

IMPORTANT ADDITIONAL INFORMATION FOR PUBLICIS SHAREHOLDERS

Publicis will prepare a report to be made available in connection with the Publicis meeting of shareholders called to approve the proposed
transactions (the �Report�). INVESTORS AND SHAREHOLDERS ARE URGED TO READ THE REPORT, AND OTHER RELEVANT
DOCUMENTS TO BE FILED WITH THE AMF, IN THEIR ENTIRETY CAREFULLY WHEN THEY BECOME AVAILABLE
BECAUSE THEY WILL CONTAIN IMPORTANT INFORMATION ABOUT PUBLICIS, OMNICOM, PUBLICIS OMNICOM
GROUP, THE PROPOSED TRANSACTIONS AND RELATED MATTERS. Investors and shareholders will be able to obtain free copies
of the Report from Publicis on its website at www.publicisgroupe.com or by contacting Investor Relations, 133 avenue des Champs Elysées,
75008 Paris, France, +33 (0) 1 44 43 65 00.

NO EEA PROSPECTUS UNTIL ADMISSION PROSPECTUS

No prospectus is required under the European Economic Area Prospectus Directive 2003/71/EC, as amended and as transposed in Dutch and
French law, and no such prospectus or document will be made available until the Admission Prospectus is made available.

PARTICIPANTS IN THE SOLICITATION

Omnicom, Publicis and Publicis Omnicom Group and their respective directors and executive officers may be deemed to be participants in the
solicitation of proxies from the shareholders of Omnicom in respect of the proposed transactions contemplated by the proxy
statement/prospectus. Information regarding the persons who are, under the rules of the SEC, participants in the solicitation of the shareholders
of Omnicom in connection with the proposed transactions, including a description of their direct or indirect interests, by security holdings or
otherwise, will be set
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forth in the proxy statement/prospectus when it is filed with the SEC. Information regarding Omnicom�s directors and executive officers is
contained in Omnicom�s Annual Report on Form 10-K for the year ended December 31, 2012 and its Proxy Statement on Schedule 14A, dated
April 11, 2013, which are filed with the SEC.
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PUBLICIS GROUPE/OMNICOM MERGER:

THE WAY FORWARD

Sep 24th, 2013
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PUBLICIS GROUPE/OMNICOM MERGER: THE WAY FORWARD

Since the merger between Publicis Groupe and Omnicom was announced during the summer, we have been working hard to ensure its progress,
and I want to share its development with you.

As of today, I think that it is important to remind the rationale based on which this project is being built.

I would like to begin by addressing to this essential question: �What purpose does this merger serve?�

In fact, the answer is short and simple: �It is the way forward�.

Over the past fifteen years or so, our environment has been fundamentally changed by the digital technologies and new players.

Web giants, such as Google and Facebook, to name but two, have experienced exponential growth and have rapidly developed into key partners.
We are happy and proud to have been the first to enter into strategic partnerships with them.

Our profession has been transformed. It is the result of a highly complex equation (IQ+TQ+EQ) where strategic intelligence, science,
technology and creative emotional connection meet.

This evolving and expanding market landscape is setting the stage for tomorrow�s new competitive environment where the winners will be those
who know how to use these techniques � and combine them best with our traditional expertise and experience � to provide clients with the most
effective and efficient solutions to their marketing and communication needs.

So, by proposing to merge two leading communications companies, we are probably kick-starting a much larger transformational shift in the
communication landscape in which we are once again the pioneers.

This carefully thought of merger agreement could only be a success if it was harmonious and balanced for both groups involved. It is important
to remember that the only merger possible between Omnicom and Publicis Groupe was a merger of �equals�.

This merger of �equals� with Omnicom was made possible by the performance Publicis Groupe has achieved over the past decade, driven for the
most part by our early shift towards the digital universe. We are two, excellent, high-performing companies, and this agreement delivers a
balance for both of us and opens up new horizons to our future.
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We will combine our operations, while finding a balance in areas where we are complementary. And neither group will have to cast aside their
values, because we share common values.

After competing for decades in a spirit of mutual respect, Publicis Groupe and Omnicom will create the world�s leading communication
company. A company with a best-in-class offer and model, generating even greater value for our clients and shareholders, and creating exciting
opportunities for you.

The future group�s financial strength will enable it to invest, especially in technology, now an essential part of our profession, serving our clients
better in helping them to understand and reach their targets. We will have more opportunities to innovate, to hone our skills and services and
grow databases, maintaining them with respect for consumers� privacy (the famous Big Data�).

Our clients will therefore have access to a wider pool of talent, resources, solutions and technology, enabling them to gain a competitive
advantage in a market that is growing ever tougher and more competitive.

Our employees will be able to develop themselves in a professional, but also human community that will be both more diverse and more rich.
You can widen your experience, move into new areas, tap into new technology and learn from the best in our profession.

As we wait for this great agreement to be completed, scheduled for the first quarter of 2014, I ask you to redouble your efforts to best serve our
clients and win those all important new business pitches, as this remains our priority. Remember that prior to the completion of this merger, our
friends at Omnicom remain formidable competitors on any pitches you are involved in. You can have �social� contacts, but not professional
relationships; the rules on this are very strict.

I am aware of comments that have generated confusion amongst some of you, particularly those relating to client conflicts that critics claim
could be generated by this merger. The irony is that the criticism comes from those who know better than anyone else about clients conflict
management; do not let these comments distract you from your work.

The current situation changes nothing. Close relationships and stronger ties with your clients remain the best guarantee. Furthermore, we are
used to dealing with this kind of situation in a highly ethical manner. Our broad Publicis Groupe networks allow us to manage competitive
clients while strictly respecting confidentiality through �Chinese wall�.

Once again, the merger should be a great asset in this context, as Omnicom will also bring its considerable networks to the table.

Our teams, the bankers and advisors are working flat out. This is a big task as with all transactions of this size. We are working on covering all
bases and are doing everything we can to ensure it succeeds. And we strongly believe it will.
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Approval from competition regulators and financial markets, as well as approval from our respective shareholder meetings will be key stages in
the project�s development. We will keep you updated on these developments.

We are conducting a transatlantic deal. There have been many such transactions over the years, and across all sectors. Many have met with great
success.

Publicis Groupe�s identity also contains keys to the project�s success: we are a multicultural group which currently generates 50% of its income in
North America, where 50% of its employees are based. This is a region we know well, and with which we have a long history of involvement.

Most of all, despite differences, Omnicom and Publicis Groupe have shared common values for a long time. We will combine our assets and
ideas to better succeed in this complex world.

Bringing together our energy and talent; consolidating our financial capacity to pursue an investment program, and pooling resources can only
make us all optimistic about the future that lies ahead.

The success of this project belongs to everyone: to you, and to us. To achieve this, let us start by giving our clients even better service, showing
them we are with them every step of the way. And let us open our hearts and minds to the future.

I am counting on you.

Merci !

Maurice Lévy
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FORWARD-LOOKING STATEMENTS

This communication contains forward-looking statements (including within the meaning of the Private Securities Litigation Reform Act of
1995) concerning Omnicom, Publicis, Publicis Omnicom Group, the proposed transactions and other matters. These statements may discuss
goals, intentions and expectations as to future plans, trends, events, results of operations or financial condition, or otherwise, based on current
beliefs of the management of Omnicom and Publicis as well as assumptions made by, and information currently available to, such management.
Forward-looking statements may be accompanied by words such as �aim,� �anticipate,� �believe,� �plan,� �could,� �would,� �should,� �estimate,� �expect,�
�forecast,� �future,� �guidance,� �intend,� �may,� �will,� �possible,� �potential,� �predict,� �project� or similar words, phrases or expressions. These forward-looking
statements are subject to various risks and uncertainties, many of which are outside the parties� control. Therefore, you should not place undue
reliance on such statements. Factors that could cause actual results to differ materially from those in the forward-looking statements include
failure to obtain applicable regulatory or shareholder approvals in a timely manner or otherwise; failure to satisfy other closing conditions to the
proposed transactions; risks that the new businesses will not be integrated successfully or that the combined companies will not realize estimated
cost savings, value of certain tax assets, synergies and growth or that such benefits may take longer to realize than expected; failure to realize
anticipated benefits of the combined operations; risks relating to unanticipated costs of integration; losses on media purchases and production
costs incurred on behalf of clients; reductions in client spending, a slowdown in client payments and changes in client communication
requirements; failure to manage potential conflicts of interest between or among clients; unanticipated changes relating to competitive factors in
the advertising and marketing industries; ability to hire and retain key personnel; ability to successfully integrate the companies� businesses; the
potential impact of announcement or consummation of the proposed transactions on relationships with third parties, including clients, employees
and competitors; ability to attract new clients and retain existing clients in the manner anticipated; reliance on and integration of information
technology systems; changes in legislation or governmental regulations affecting the companies; international, national or local economic, social
or political conditions that could adversely affect the companies or their clients; conditions in the credit markets; risks associated with
assumptions the parties make in connection with the parties� critical accounting estimates and legal proceedings; and the parties� international
operations, which are subject to the risks of currency fluctuations and foreign exchange controls. The foregoing list of factors is not exhaustive.
You should carefully consider the foregoing factors and the other risks and uncertainties that affect the parties� businesses, including those
described in Omnicom�s Annual Report on Form 10-K, Quarterly Reports on Form 10-Q, Current Reports on Form 8-K and other documents
filed from time to time with the Securities and Exchange Commission (the �SEC�) and those described in Publicis�s annual reports, registration
documents and other documents filed from time to time with the French financial market regulator (Autorité des Marchés Financiers or �AMF�).
Except as required under applicable law, the parties do not assume any obligation to update these forward-looking statements.

NO OFFER OR SOLICITATION

This communication is not intended to and does not constitute an offer to sell or the solicitation of an offer to subscribe for or buy or an
invitation to purchase or subscribe for any securities or the solicitation of any vote in any jurisdiction pursuant to the proposed transactions or
otherwise, nor shall there be any sale, issuance or transfer of securities in any jurisdiction in contravention of applicable law. No offer of
securities shall be made except by means of a prospectus meeting the requirements of Section 10 of the Securities Act of 1933, as amended, and
applicable European regulations. Subject to certain exceptions to be approved by the relevant regulators or certain facts to be ascertained, the
public offer will not be made directly or indirectly, in or into any jurisdiction where to do so would constitute a violation of the laws of such
jurisdiction, or by use of the mails or by any means or instrumentality (including without limitation, facsimile transmission, telephone and the
internet) of interstate or foreign commerce, or any facility of a national securities exchange, of any such jurisdiction.

IMPORTANT ADDITIONAL INFORMATION WILL BE FILED WITH THE SEC

Publicis Omnicom Group will file with the SEC a registration statement on Form S-4, which will include the proxy statement of Omnicom that
also constitutes a prospectus of Publicis Omnicom Group (the �proxy statement/prospectus�). INVESTORS AND SHAREHOLDERS ARE
URGED TO READ THE JOINT PROXY STATEMENT/PROSPECTUS, AND OTHER RELEVANT DOCUMENTS TO BE FILED
WITH THE SEC, IN THEIR ENTIRETY CAREFULLY WHEN THEY BECOME AVAILABLE BECAUSE THEY

1
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WILL CONTAIN IMPORTANT INFORMATION ABOUT OMNICOM, PUBLICIS, PUBLICIS OMNICOM GROUP, THE
PROPOSED TRANSACTIONS AND RELATED MATTERS. Investors and shareholders will be able to obtain free copies of the proxy
statement/prospectus and other documents filed with the SEC by the parties through the website maintained by the SEC at www.sec.gov. In
addition, investors and shareholders will be able to obtain free copies of the proxy statement/prospectus and other documents filed with the SEC
by the parties by contacting Corporate Secretary, Omnicom Group Inc., 437 Madison Avenue, New York, NY 10022, (212) 415-3600 (for
documents filed with the SEC by Omnicom) or Investor Relations, 133 avenue des Champs Elysées, 75008 Paris, France, +33 (0) 1 44 43 65 00
(for documents filed with the SEC by Publicis or Publicis Omnicom Group).

IMPORTANT ADDITIONAL INFORMATION WILL BE MADE AVAILABLE IN AN AFM APPROVED PROSPECTUS

Publicis Omnicom Group will make publicly available a prospectus, approved by the Dutch financial markets regulator (Stichting Autoriteit
Financiële Markten or �AFM�), with respect to the issuance of new shares as a result of the proposed transactions and their admission to trading on
a regulated market in the European Union (including any supplement thereto, the �Admission Prospectus�). The Admission Prospectus will be
passported by the AFM to the AMF with a view to the admission of Publicis Omnicom Group shares to listing on Euronext Paris. INVESTORS
AND SHAREHOLDERS ARE URGED TO READ THE ADMISSION PROSPECTUS, AND OTHER RELEVANT DOCUMENTS, IN
THEIR ENTIRETY CAREFULLY WHEN THEY BECOME AVAILABLE BECAUSE THEY WILL CONTAIN IMPORTANT
INFORMATION ABOUT PUBLICIS, OMNICOM, PUBLICIS OMNICOM GROUP, THE PROPOSED TRANSACTIONS AND
RELATED MATTERS. Investors and shareholders will be able to obtain free copies of the Admission Prospectus from Publicis Omnicom
Group on Publicis�s website at www.publicisgroupe.com or by contacting Investor Relations, 133 avenue des Champs Elysées, 75008 Paris,
France, +33 (0) 1 44 43 65 00.

IMPORTANT ADDITIONAL INFORMATION FOR PUBLICIS SHAREHOLDERS

Publicis will prepare a report to be made available in connection with the Publicis meeting of shareholders called to approve the proposed
transactions (the �Report�). INVESTORS AND SHAREHOLDERS ARE URGED TO READ THE REPORT, AND OTHER RELEVANT
DOCUMENTS TO BE FILED WITH THE AMF, IN THEIR ENTIRETY CAREFULLY WHEN THEY BECOME AVAILABLE
BECAUSE THEY WILL CONTAIN IMPORTANT INFORMATION ABOUT PUBLICIS, OMNICOM, PUBLICIS OMNICOM
GROUP, THE PROPOSED TRANSACTIONS AND RELATED MATTERS. Investors and shareholders will be able to obtain free copies
of the Report from Publicis on its website at www.publicisgroupe.com or by contacting Investor Relations, 133 avenue des Champs Elysées,
75008 Paris, France, +33 (0) 1 44 43 65 00.

NO EEA PROSPECTUS UNTIL ADMISSION PROSPECTUS

No prospectus is required under the European Economic Area Prospectus Directive 2003/71/EC, as amended and as transposed in Dutch and
French law, and no such prospectus or document will be made available until the Admission Prospectus is made available.

PARTICIPANTS IN THE SOLICITATION

Omnicom, Publicis and Publicis Omnicom Group and their respective directors and executive officers may be deemed to be participants in the
solicitation of proxies from the shareholders of Omnicom in respect of the proposed transactions contemplated by the proxy
statement/prospectus. Information regarding the persons who are, under the rules of the SEC, participants in the solicitation of the shareholders
of Omnicom in connection with the proposed transactions, including a description of their direct or indirect interests, by security holdings or
otherwise, will be set forth in the proxy statement/prospectus when it is filed with the SEC. Information regarding Omnicom�s directors and
executive officers is contained in Omnicom�s Annual Report on Form 10-K for the year ended December 31, 2012 and its Proxy Statement on
Schedule 14A, dated April 11, 2013, which are filed with the SEC.

2
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7/28/13 PRESS KIT

Sep 29th, 2013

OmnicomGroup

PUBLICIS GROUPE

The press kit presents the new group�s profile, its brands, its main clients and some of its people.

Download the press kit
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OmnicomGroup

PUBLICIS

GROUPE

Press Kit
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OmnicomGroup

LE GROUPE

THE GROUP

BIOGRAPHIES

AGENCY

BRANDS
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OMNICOM GROUP

Founded in 1986, Omnicom Group is a strategic holding company that manages a portfolio of global market leaders. These companies operate in the disciplines of
advertising, marketing services, specialty communications, interactive/digital media and media buying services.

OmnicomGroup

OUR PEOPLE

71,000+ employees

PRESENT IN 100+ COUNTRIES

ASIA PACIFIC | EUROPE | LATIN AMERICA | MIDDLE EAST & AFRICA | NORTH AMERICA

SELECT CLIENTS

APPLE | AT&T | BAYER | DAIMLER | HP | JOHNSON & JOHNSON | MARS | MCDONALD�S | NISSAN | PEPSICO | PFIZER | PROCTER & GAMBLE |
UNILEVER | VISA | VOLKSWAGEN GROUP

SELECT AGENCY BRANDS

BBDO | DDB | TBWA | OMD | PHD | CDM | FLEISHMANHILLARD | KETCHUM | PORTER NOVELLI | ORGANIC | TRIBAL | CRITICAL MASS | RAPP |
PROXIMITY | INTERBRAND | ZIMMERMAN ADVERTISING

JOHN D. WREN, PRESIDENT & CEO

Omnicom�s branded networks and numerous specialty firms include of more than 1,000 companies providing a diverse range of marketing and communications
services.

Omnicom Group includes:

Three global advertising brands:

BBDO Worldwide, DDB Worldwide, and TBWA Worldwide.

Leading U.S.-Based National Advertising Agencies:

Goodby, Silverstein & Partners, GSD&M, Martin|Williams, Merkley+Partners, and Zimmerman Partners.

Diversified Agency Services (DAS):

DAS consists of a global enterprise of more than 190 companies that provide services in direct marketing/consultancy, public relations, promotional marketing,
and specialty communications.

Omnicom Media Group (OMG):

Omnicom�s leading media agencies are part of OMG. The Group consists of two full service media companies, OMD Worldwide and PHD Network, as well as
several media specialist companies.

2013 International Festival of Creativity in Cannes

Omnicom agencies from more than 35 countries representing 145 brands won Cannes Lion awards.

BBDO and DDB took home 99 and 90 Lions respectively, the most in both networks� history. TBWA also had a record year with 43 Lions.

Ketchum was honored with nine Lions and was the only PR firm to win across multiple categories.
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OMD and PHD took home a combined total of 19 Lions and OMD

Australia was named Media Agency of the Year.

2012 SELECT AWARDS

Campaign Asia named DDB Creative Advertising Network of the Year.

BBDO finished first in the Gunn Report 2012 Most Awarded Network for the seventh consecutive year.

PHD was named Global Media Agency of the Year by Adweek.

Ketchum was named 2012 Agency of the Year by PR Week.

LatinWorks won Advertising Age�s Multicultural Agency of the Year.

3
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JOHN D. WREN

President and Chief Executive Officer of Omnicom Group

Director since 1993

Age: 60

JOHN D. WREN,

PRESIDENT & CEO

Mr. Wren is President and Chief Executive Officer of Omnicom, a position he has held since January 1997. He was elected President in 1996 and named Chief
Executive Officer in 1997.

Under his direction, Omnicom has become one of the largest advertising, marketing and corporate communications companies in the world.

Mr. Wren entered the advertising business in 1984, joining Needham

Harper Worldwide as an executive vice president.

As part of the team that created Omnicom in 1986, he was appointed Chief Executive Officer of Omnicom�s Diversified Agency Services division in 1990. In that
position, he grew Diversified Agency Services into Omnicom�s largest operating group, comprised of companies in a wide array of disciplines ranging from public
relations to branding.

4
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BRUCE CRAWFORD

Chairman of the Board of Omnicom Group

Chairman of the Finance Committee and member of the Executive Committee

Director since 1989

Age: 84

BRUCE CRAWFORD, CHAIRMAN OF THE BOARD

Mr. Crawford is Chairman of the Board of Omnicom, a position he has held since 1995.

From 1989 to 1995, he served as Omnicom�s President and Chief Executive Officer and, from 1995 to 1997, he served as Omnicom�s Chairman and Chief
Executive Officer.

Mr. Crawford began his career in advertising in 1956 and, in 1963, he joined

BBDO. He held a variety of high-level positions at BBDO, including that of President and Chief Executive Officer, a position he held from 1977 until 1985.

Mr. Crawford is an Honorary Director of The Metropolitan Opera and Chairman Emeritus of Lincoln Center. He is also a Director of the Animal Medical Center.

5
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DDB

In 1949, DDB gave the advertising industry a wake-up call. The agency introduced a new approach to marketing that relied on insight into human nature, respect
for the consumer, and the power of creativity. Today, DDB Worldwide is one of the world�s largest and most awarded advertising and marketing networks.

DDB

> OUR PEOPLE

13,000+ employees

> PRESENT IN 90+ COUNTRIES

ASIA PACIFIC | EUROPE | LATIN AMERICA | MIDDLE EAST & AFRICA | NORTH AMERICA

> SELECT CLIENTS

MCDONALD�S | VOLKSWAGEN | EXXON MOBIL | MARS | JOHNSON & JOHNSON | UNILEVER

DDB believes that creativity is the most powerful force in business � it stirs emotion, influences minds and builds brands. The combination of brilliant creative
ideas and extraordinary results is what sets DDB apart.

DDB is not satisfied to be simply the most creative agency network in the world, but holds its creative ideas accountable for delivering business-building results.

The firm�s vision is to maintain its distinguished position by developing remarkable creative that transforms communication clutter into communication currency.

DDB offers clients a suite of services:

Advertising

Branding

Creative

CRM

Design

Digital

Direct Marketing

Production

AWARDS

In 2012, DDB was named Advertising Network of the Year by Campaign, as well as Agency of the Year and Digital Agency of the Year by Strategy magazine. In
addition, The Gunn Report has listed DDB as one of the Top 3 Global Networks for the last 12 years and DDB New York was named �Agency to Watch� in 2013 in
Creativity magazine. At the prestigious 2013 Cannes International Festival of Creativity, DDB won 93 Lions, the most ever for the network.
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BBDO

Founded in 1891, BBDO Worldwide is the world�s most awarded advertising agency network with 289 offices across the globe.

BBDO

> OUR PEOPLE

16,000+ employees

> PRESENT IN 81 COUNTRIES

ASIA PACIFIC | EUROPE | LATIN AMERICA | MIDDLE EAST & AFRICA | NORTH AMERICA

> SELECT CLIENTS

AT&T | BAYER | BLACKBERRY | CAMPBELL�S | DIAGEO | FEDEX | GE | HP | MARS | MERCEDES-BENZ | PEPSICO | PROCTOR & GAMBLE |
STARBUCKS | VISA

WHY CLIENTS HIRE BBDO

BBDO is mission is �To create and deliver the world�s most compelling commercial content�, it�s mantra �The Work. The Work. The Work.�

WHAT BBDO DOES

Advertising

Brand Strategy Consulting

CRM

Mobile & Social Media

Interactive Marketing

Design

AWARDS

Effie Effectiveness Index: Most Effective Agency Network � 2011, runner up in 2012 and 2013

The Big Won: Most Awarded Network � 6 years in a row

Echo Awards: Most Awarded Network � 6 years in a row

The One Show: Most Awarded Network � 3 years in a row

The Gunn Report: Most Awarded Network � 7 years in a row

Caples Awards: Most Awarded Network � 9 years in a row

London International Awards: Most Awarded Network � 2 years in a row
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TBWA

TBWA creates and manages brand behavior in the modern world through Disruptive Ideas brought to life across the Media Arts landscape.

TBWA\

> OUR PEOPLE

11,000+ employees

> PRESENT IN 100 COUNTRIES

ASIA PACIFIC | EUROPE | LATIN AMERICA | MIDDLE EAST & AFRICA | NORTH AMERICA

> SELECT CLIENTS

ACCENTURE | APPLE | NISSAN

| ENERGIZER | ADIDAS | GLAXOSMITHKLINE | HENKEL | ABSOLUT | MCDONALD�S | P&G

BWA�s focus is not only to be the best advertising agency network but also to be one of the most creative companies in the world. This 21st-century goal is
ambitious, and it has proven to be a catalyst in uniting over 11,000 people, operating in 274 agencies, in 100 different countries.

The network�s work spans 22 specialty disciplines including: Design, Digital, Retail Activation and Theatre, Sports Sponsorship, CRM, CSR and Cause Related
Marketing, Custom Publishing, Mobile Utility, Event Marketing and Brand Amplification, to name just a few.

Disruption is always TBWA�s starting point for any brand, global or local. Not only does it drive the strategic development of our client solutions by challenging
and overturning the conventions of any marketplace; it also creates a common language and understanding across our network for the brands we lead.

Defining the Disruptive Strategy, however, is only half of the equation. The other half is making sure to craft an idea brief from the right perspectives and
engaging the right disciplines in order to make full use of the Media Arts landscape.

Every agency in the TBWA network is fluent in Disruption and Media Arts. These agencies are constantly evaluating and documenting the shifts in the media
landscape and their impact on audience behavior. And it is this commitment that allows TBWA to serve global brands differently than its competition.

TBWA is ranked as a top-10 worldwide advertising agency and was recognized by Advertising Age in 2010 as the �Best International Network of the Decade.� Fast
Company magazine placed TBWA 24th on its 2009 list of �The World�s 50 Most Innovative Companies� and as an Innovation All-Star in 2010.
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OMG

Omnicom Media Group (OMG) is the media services division of Omnicom Group Inc. providing services to over 5,000 clients in more than 100 countries.

OmnicomMediaGroup

Omd phd

> OUR PEOPLE

11,000+ employees

> PRESENT IN 100 COUNTRIES

ASIA PACIFIC | EUROPE | LATIN AMERICA | MIDDLE EAST & AFRICA | NORTH AMERICA

> SELECT CLIENTS

APPLE | NISSAN | GLAXOSMITHKLINE | HP | INTEL | PEPSICO | MCDONALDS | SPRINT / NEXTEL | TIME WARNER CABLE | UNILEVER

OMG includes the full service media networks OMD and PHD as well as a number of specialty media communications companies.

OMD Worldwide provides a range of services globally including communications strategy, media planning and buying, digital execution, content creation,
entertainment marketing, sponsorship and brand analytics.

OMD is recognized for its global footprint, strategic integration and creative innovation.

PHD is a global media and communications agency that has been built on a culture of thought leadership, creativity and innovation.

AWARDS

The Gunn Report has acknowledged as Most Creative Media Agency for an unprecedented six consecutive years.

PHD was named Global Media Agency of the Year in 2012 by Adweek.

Adweek named OMD the Global Media Agency of the Year for 2008, 2009 and 2011.

Advertising Age named OMD the Media Agency of the Year in 2002, 2005, 2009 and 2011.

OMD won the Media Grand Prix at Cannes in 2012.

Omnicom Media Group also includes Annalect, a data, analytics and insight platform, Accuen, a digital trading platform, NOVUS, Brand Science, Composition
Media Group, Pathway, Optimum Sports, Outdoor Media Group, and Resolution Media.
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DAS

Diversified Agency Services (DAS) manages Omnicom�s holdings in a variety of marketing disciplines, including customer relationship management, public
relations and specialty communications. DAS includes more than 190 companies serving international and local clients through more than 700 offices in 71
countries.

> OUR PEOPLE

20,000+ employees

> PRESENT IN 71 COUNTRIES

ASIA PACIFIC | EUROPE | LATIN AMERICA | MIDDLE EAST & AFRICA | NORTH AMERICA

> SELECT CLIENTS

AT&T | CITIGROUP | DIAGEO | GENERAL MOTORS | HP | HOME DEPOT | HOFFMAN LAROCHE | MCDONALD�S | MERCK | NISSAN | PFIZER |
PROCTER & GAMBLE | VISA

Customer Relationship Management

DAS agencies provide clients with customer relationship management services, including sports and event marketing, branding/consultants/ design,
direct/relationship marketing, promotional marketing, field marketing, non-profit marketing and entertainment marketing. The companies include four of the top
10 promotional marketing agencies and worldwide leaders in sales promotion (GMR Marketing, The Marketing Arm, TracyLocke); RAPP, a leading global direct
marketing company; and Interbrand, one of the world�s leading consultancies in brand strategy, valuation, and naming.

Public Relations/Public Affairs

DAS includes three of the top 10 public relations firms in the world, FleishmanHillard, Ketchum, and Porter Novelli, as well as specialist agencies including
Clark & Weinstock, Cone, Kreab Gavin Anderson, and Chlopak, Schechter & Partners.

Specialty Communications

DAS has built an influential global healthcare franchise, of which five healthcare communications companies are ranked in the top 25 including Adelphi Group,
CDM, Harrison & Star, Health Science, and CorbettAccel Healthcare Group. The group also includes Doremus, the premier business-to-business agency, and
Dieste and LatinWorks, the #1 and #6 multicultural agencies respectively.
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PUBLICIS GROUPE

Publicis Groupe is the world�s third largest advertising and communications group: a global powerhouse of top creative advertising and marketing agencies, and a
pioneer in digital and online communications. Its networks and agencies work with many of the best-known brands in the world.

PUBLICIS

GROUPE

> OUR PEOPLE

60,000 employees

> PRESENT IN 108 COUNTRIES

> MAIN NETWORKS AND AGENCIES

BBH | LEO BURNETT | PUBLICIS WORLDWIDE | SAATCHI & SAATCHI | STARCOM MEDIAVEST GROUP | ZENITHOPTIMEDIA | PUBLICIS
HEALTHCARE COMMUNICATIONS GROUP | DIGITASLBI | RAZORFISH | ROSETTA | MSLGROUP

> MAURICE LEVY, CHAIRMAN & CEO

Publicis Groupe offers the full range of services and skills: digital (DigitasLBi, Razorfish, Rosetta), creative services (BBH, Leo Burnett, Publicis Worldwide,
Saatchi & Saatchi), public affairs, corporate communications and events (MSLGROUP ), media strategy, planning and buying (Starcom MediaVest Group and
ZenithOptimedia) and healthcare communications, with Publicis Healthcare Communications Group (PHCG). Present in 108 countries, the Groupe employs
60,000 professionals.

Since 2004, Publicis Groupe has ranked first in Creative Performance (number of awards compared to revenue) in The Gunn Report. In 2013, at the 60th edition of
the Cannes Lions International Festival of Creativity, Publicis Groupe took a total of 158 Lions.

Publicis Groupe new business in 2012 amounted to net wins of US$3.5 billion, confirming the competitivity and appeal of the services that we offer our clients.

Creativity has been generating client loyalty and new business for Publicis since it was launched by a young visonnary man named Marcel Bleustein in 1926.

Marcel Bleustein based his work on respect for the product; quality; and creativity

in

You tube

www.publicisgroupe.com
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> FAMILY HERITAGE TIMELINE

1926

1938

1946

1954

1957

1958

1968

1970

1971

1974

1975

1980

1986

1987

Marcel Bleustein founds Publicis in 1926 at 17, rue du Faubourg Montmartre (Paris, France).

Publicis creates Regie Presse, an independent company selling newspaper and magazine space.

After the war, Marcel Bleustein-Blanchet, as he is known after taking his piloting codename, reopens Publicis.

Publicis assists with the creation of the very first public opinion survey in France.

Creating the New York-based Publicis Corporation, Publicis becomes the first French company to prepare for international expansion.

Publicis opens the Publicisdrugstore, an �all-night� (until 2 am) bar, restaurant, store, newsstand, tobacconist and pharmacy, and revolutionizes Parisian culture.

Publicis creates the first television commercial broadcast in France for Boursin cheese featuring Jacques Duby in October 1968.

Publicis is first quoted on the Paris stock exchange.

Publicis continues to diversify, establishing new departments dedicated to sales promotion, marketing research and recruitment communication.

Thanks to its subsidiaries, Publicis becomes the undisputed front-runner in Europe�s advertising and communications sector, covering

14 countries under the Intermarco/Farner trade name.

Maurice Lévy becomes CEO of Publicis.

Publicis establishes marketing services subsidiaries Intelligences, Idées, Dialogues Conseil, Media Finance and Mundoprint business units, and acquires a majority
interest in Mediasystem, specializing in recruitment advertising.

Edgar Filing: PUBLICIS GROUPE SA - Form 425

28



Publicis celebrates its 60th anniversary, and launches TV6, the first French music channel.

Publicis creates its new management structure with a Supervisory Board and Management Board. The same year it launches Optimedia, with offices in France, the
United Kingdom and Switzerland, and inaugurates a European network of direct marketing agencies, later branded Publicis Dialog.
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1988

1992

1993

1998

1999

2000

2002

2003

2004

2005

2006

Publicis, with its 40 agencies in Europe and the United States, enters into an alliance with FCB, which had 176 agencies located in

40 countries. Publicis-FCB becomes the largest European network.

(The alliance lasts eight years.)

Publicis creates BMZ, a European network covering Germany, the United Kingdom, the Netherlands, Belgium, Italy and France. The company also diversifies its
activities in events marketing.

Publicis acquires FCA, the fourth-largest French communications network, with offices in both Europe and the United States.

Publicis acquires the Hal Riney agency and the Evans Group.

Publicis acquires Burrell Communications, the largest ethnic Afro-American communications agency.

Publicis Groupe is born during the acquisition of British agency Saatchi & Saatchi. Publicis Groupe is now listed on both the New York and Paris stock
exchanges.

Publicis launches Publicis Net, offering a complete range of communications services related to the Internet.

Publicis Groupe acquires Bcom3 (Leo Burnett, D�Arcy, StarcomMediaVest, MS&L, BBH (49%), Medicus, Pangea), and undertakes a strategic partnership with
the Japanese market leader Dentsu. D�Arcy is dissembled.

Publicis Groupe becomes full owner of ZenithOptimedia

(versus 75% before).

Publicis Healthcare Communications Group is created, uniting Medicus, Saatchi & Saatchi Healthcare, Nelson Communications and Klemtner Advertising.

Publicis Groupe enters the CAC 40 on the Paris stock exchange.

Publicis Groupe assembles it�s different entities specialized in Corporate Communications and Public Relations in creating Publicis

Public Relations and Corporate Communications Groupe (PRCC) chaired by Lou Capozzi.
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Acquisition of Belgium�s Duval Guillaume and alignment with Publicis network.

Acquisition of BOZ, created by Alain Sarraf in France, joins Publicis

Healthcare Communications Groupe (PHCG) and reinforces health actions in France.

Zenith Media acquires a majority stake in Moxie Interactive expert in new media located in Atlanta, GA.

Acquisition of Digitas Inc., leader in digital and direct marketing with brands Digitas, Medical Broadcasting Co (MBC) and Modem Media (MM), makes Publicis
Groupe a world leader in digital and interactive communications.
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2007

2008

2009

2011

2012

2013

Acquisition of Business Interactif, the top French digital and interactive communications group.

Acquisition of GCC (Global Consumer Group), the largest independent digital agency in China. GCC will be renamed Digitas

Greater China.

Marcel Bleustein-Blanchet, founder of Publicis Groupe. First French honored at the �American Advertising Hall of Fame�.

Publicis Groupe acquires Act Now, a leading advisor on sustainable development. Act Now become Saatchi & Saatchi, a Saatchi & Saatchi Worldwide network
agency.

Publicis Groupe acquires Emporioasia one of the largest digital agencies in China.

Publicis Groupe launched VivaKi a new current engine of growth for the new media and digital environment.

Acquisition by Publicis Groupe Kekst and Company, Incorporated first rank agency, is recognized for his strategic and financial public relations in the world.

Publicis Groupe acquires the Korean agency Portfolio, a leader in digital marketing. Portfolio is renamed Publicis Modem Korea.

Google sales Performics Search Marketing (Performics) to Publicis Groupe.

Publicis Groupe acquires Razorfish and signed a strategic alliance with Microsoft.

Publicis Groupe creates MS&L Group a new global network of public relations and events, combining with MS&L Worldwide, Publicis Consultants and Publicis
Events.

Publicis Groupe acquires Rosetta, one of the fastest growing digital agencies in North America.

Publicis Groupe acquires 100% of Bartle Bogle Hegarty (BBH).

The acquisition includes the Brazilian agency Neogama / BBGH.

Publicis Groupe merge its digital networks, Digitas and LBi, the first being fully integrated, the second bringing technology and digital marketing. The
incorporated entity, called DigitasLBi, will be headed by the Chief Executive Officer of LBi, Luke Taylor, named Global CEO DigitasLBi. Publicis Groupe and
AOL Inc. launch PAL (Publicis Live AOL) first global advertising in real time, in the era of multi-screen marketing
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ELISABETH BADINTER

> ELISABETH BADINTER,

CHAIR OF THE SUPERVISORY BOARD

The daughter of Marcel Bleustein-Blanchet, founder of Publicis, Ms. Badinter is a philosopher, the author of numerous books, and has been a lecturer at the Ecole
Polytechnique in Paris. She has been a member of the Supervisory Board since 1987 and its Chair since 1996.
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MAURICE LÉVY

Maurice Lévy is Chairman and Chief Executive Officer of Publicis Groupe, the world�s third largest advertising and communications group. Under his stewardship
Publicis Groupe has been transformed into a global powerhouse of top creative advertising and marketing agencies, and is today a pioneer in digital and online
communications. Its major networks include Leo Burnett, MSLGROUP, PHCG (Publicis Healthcare Communications Group), Publicis Worldwide, Rosetta and
Saatchi & Saatchi, as well as DigitasLBi � the world�s leading digital network � and VivaKi, the Groupe�s media/digital hub, which notably includes Razorfish,
Starcom MediaVest Group and ZenithOptimedia.

> MAURICE LEVY, CHAIRMAN & CEO

M Maurice Lévy is widely recognized as one of the leading figures in the communications industry, having successfully managed a program of sustained
international expansion that today gives Publicis Groupe�s clients in 108 countries a complete range of advertising and communication services.

Maurice Lévy joined Publicis in 1971, with a background in IT. He very quickly moved into the heart of the agency�s business: advertising and marketing.
Recognizing that top clients require a full range of communications services, he began to build up a comprehensive group of specialized and general service
agencies and subsidiaries in France and throughout Europe. Maurice Lévy took personal responsibility for the international development of Publicis Conseil,
beginning in the 1980s, and became its Chairman in 1984. He was named Chairman and CEO of Publicis Groupe in 1987, thus becoming the company�s second
CEO since 1926.

Two significant milestones in Maurice Lévy�s career were the acquisition of British network Saatchi & Saatchi in 2000, followed by the 2002 merger with Bcom3,
a network including Leo Burnett Worldwide, Fallon Worldwide, StarcomMediaVest and a number of specialized communications agencies. In 2006 Maurice Lévy
redefined the Groupe�s strategy to fully embrace digital tools and approaches to communications, making it �the human digital agency,� encompassing emotion and
technology. In early 2007 he engineered the friendly acquisition of Digitas, a leading digital pure-player in the US. He also launched VivaKi, the Groupe�s hub for
developing and sharing new digital services, platforms and tools for measurement and analysis. In 2008, he completed the acquisition of Performics from Google,
one of the leading search marketing service providers. In 2009 the Groupe purchased Razorfish, Microsoft Corp.�s online advertising and marketing agency, and in
2011 acquired Rosetta, another important American digital agency. In 2012 the Groupe bought LBi, a major independent digital communications agency, and in
2013 � highlighting Publicis Groupe�s leadership of the crucial, fast-moving digital sector � announced the formation of DigitasLBi, the world�s leading fully
integrated digital agency network.

Maurice Lévy�s stature and expertise in the digital ecosystem was emphasized in 2011, when French President Nicolas Sarkozy tasked him with organizing the eG8
Forum, a milestone conference of 1500 leading Internet professionals that advised the May 2011 G-8 summit meeting in Deauville on priority measures to
encourage the digital economy. In 2006 he co-chaired the French Commission on Intangible Assets, which delivered an influential policy report. He has also
served on the French Government Commission to Combat Drug Addiction, as well as the Advisory Committee of the Banque de France.
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From 2009 to 2012, Maurice Lévy was President of the Association Française des Entreprises Privées (French Association of Private Companies), which
represents the top 100 companies in France. He is a member of the International Advisory Board of The Council on Foreign Relations in New York, the
Foundation Board of the World Economic Forum in Geneva and the Supervisory Board of La Compagnie Financière Edmond de Rothschild. He is President of the
Supervisory Board of Iris Capital, a pan-European venture capital investor specialized in digital.

Maurice Lévy holds the distinctions of Commandeur of the French Légion d�Honneur and Grand Officier of the Ordre National du Mérite. In 2004, he received the
Scopus Award from the Hebrew University of Jerusalem, and in both 2004 and 2009 was awarded the Benjamin Franklin Award by the French American
Foundation in New York. In 2008 he received the

International Leadership Award of the Anti-Defamation League (ADL) for his commitment to promoting tolerance and diversity and was also named
�Communication Man of the Year� by both the Delaney Report and Le Grand Prix des Agences de L�Année, a prestigious French awards show.

In 2011 he was named France�s �Best Manager of the Year� at the BFM Awards. In 2009, 2010 and 2013, Institutional Investor Magazine named him Europe�s Best
CEO in the media industry. In June 2013 the University of Tel Aviv conferred on Maurice Lévy the Honorary Degree of Doctor Philosophiae Honoris Causa.

Born in 1942 in Oudja, Morocco, Maurice Lévy has been married for fifty years, and has three sons and six grandchildren. His interests include modern and
contemporary art, antiques, chess and skiing. He co-founded the French Institute for Brain and Spinal Cord disorders, and remains involved in its development.
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THE BRANDS

PUBLICIS

GROUPE

ADVERTISING

Leo Burnett

Arc

Alpha245

Atelier

SAATCHI & SAATCHI

Saatchi & Saatchi

SAATCHI & SAATCHI

YOUTH CONNECTION

CONILL

PUBLICIS

PUBLICIS MODEM

PUBLICIS ENTERTAINMENT

PUBLICIS DIALOG

DUVAL GUILLAUME

MARCEL

RINEY

BBH

BROMLEY

BURRELL

we are fallon

DPZ

MEDIA

Starcom MediaVest Group

Starcom
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SMG

MediaVest

Spark

SMG Multicultral

LiquidThread

BIG FUEL

FROM CONTENT TO COMMERCE

ZenithOptimedia

THE ROI AGENCY

Zenith

The ROI Agency

Optimedia

The ROI Agency

Moxie

Performics

Newcast

Ninah
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TECHNOLOGY

VIVAKI

vivaki

NERVE CENTER

vivaki exchange

NUMÉRIQUES

DigitasLBi

THE THIRD ACT:

Crm365

PHONEVALLEY

prodigious worldwide

razorfish TM

neue digitale / razorfish wysiwyg

amnesia razorfish

DENTSU razorfish.

ROSETTA

SPECIALIZED

MSLGROUP

MSL

SAS

JKL

PUBLICIS CONSULTANTS FRANCE

PUBLICIS EVENTS

WOMEN�S FORUM
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